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INDIVIDUALS REGISTERED

The EC Province has registered:

• 1,331,311 individuals out of the 4 099 543 eligible 
persons 
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Individuals Registered

Registered Target

Age 
Group Registered Target %

60+ 541 472 778 894 70%

50-59 274 114 517 545 53%

35-49 376 274 1 109 157 34%

18-34 139 451 1 693 947 8%

1 331 311 4 099 543 



INDIVIDUALS VACCINATED

The EC Province has vaccinated:

• 1,523,437 total no of doses administered with

• 1,124,954 individuals vaccinated and 

• 750 192 individuals fully vaccinated of 4 099 543 eligible
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Individuals Vaccinated 
by Age Group

Age Vaccinated Target %
60+ 464 302 778 894 60%
50-59 266 756 517 545 52%
40-49 213 599 

2 803 104 14%
30-39 130 810 
20-29 48 854 

Unallocated 633 0,06%
1 124 954 4 099 543 



VACCINATION PROGRESS

Steady week on week improvement towards month end target of 42,000 vaccinations daily
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WEEK ON WEEK 

There was a 65% improvement in the average daily vaccinations in a week and 

a 59% improvement in total number of vaccinations administered in a week
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Week in August Daily Average 

Variance to 
Preceding Week 

Weekly Total 

Variance to 
Preceding Week 

Number % Number % 

Week 2-6 Aug 22 995 114 973 

Week 9-13 Aug 17 408 5 587 -24% 87 038 27 935 -24%
Week 16-20 Aug 26 322 8 914 51% 131 609 44 571 51%

Week 23-27 Aug 37 923 11 601 44% 182 817 1 208 39%

Variance to Baseline 14 929 67 844 

Variance (%) 65% 59%



CONTRIBUTION BY DISTRICT

1

125 
394 

78 508 

76 484 73 466 

64 744 

55 286 

45 979 
33 368 

Contribution Vaccinations 
by District

N Mandela Bay MM O Tambo DM

Buffalo City MM Amathole DM

C Hani DM Sarah Baartman DM

A Nzo DM Joe Gqabi DM

District Total Number %

N Mandela Bay MM 125 394 23%

O Tambo DM 78 508 14%

Buffalo City MM 76 484 14%

Amathole DM 73 466 13%

C Hani DM 64 744 12%

Sarah Baartman DM 55 286 10%

A Nzo DM 45 979 8%

Joe Gqabi DM 33 368 6%

Province Daily Output 553 229 100%



IMPROVEMENT
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02 August 2021 26 August 2021 Variance %

C Hani DM 3 004 5 064 2 060 69%

Amathole DM 3 216 5 108 1 892 59%

O Tambo DM 3 698 5 723 2 025 55%

Sarah Baartman DM 2 327 3 506 1 179 51%

A Nzo DM 2 286 3 376 1 090 48%

Buffalo City MM 3 870 5 474 1 604 41%

N Mandela Bay MM 5 988 8 459 2 471 41%

Joe Gqabi DM 2 006 2 330 324 16%



SITE DISTRIBUTION

Primary Strategy has been to ensure sites are 
closest to where people live and work
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Eastern 
Region 20 199 24 243 20%
Central 
Region 46 385 105 536 45%

Western 
Region 22 149 247 418 35%

EC Province 88 733 376 1197 100%

7% 61% 31% 100%



PHC FIXED SITES
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District Community Health 
Centre Clinic

Satellite 
Clinic

Mobile 
Clinic Pharmacy Total PHCl %

A Nzo 3 29 1 33 5%
O Tambo 13 147 3 3 166 23%

Buffalo City 9 80 3 10 102 14%
Amathole 7 117 3 127 17%

C Hani 7 97 2 106 14%
Joe Gqabi 44 4 2 50 7%

N Mandela 
Bay 7 38 3 1 26 75 10%

Sarah 
Baartman 4 49 14 7 74 10%
Province 50 601 3 28 51 733 100%

7% 82% 0% 4% 7% 100%



SUPPLEMENTARY SITES
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A Nzo 2 3 5 1%

O tambo 6 1 1 11 19 5%

BCM 9 19 5 9 5 1 48 13%

Amathole 9 6 2 18 1 1 37 10%

C Hani 2 1 7 10 3%

Joe Gqabi 4 1 5 10 3%

NMB 41 68 4 8 4 10 3 1 139 37%

Sarah 
Baartman 65 25 4 7 6 1 108 29%

Province 136 121 18 60 14 10 11 4 1 1 376 100%

36% 32% 5% 16% 4% 3% 3% 1% 0% 0% 100%



OBSERVATIONS INFORMING
A DIFFERENTIATED APPROACH 
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POSTIVE IMPACT

1



DIFFERENTIATED APPROACH

1. At risk, Older Persons:

• Need to ensure 60+ registered 
convert to fully vaccinated

• Encourage the 50-59 years

• Co-morbidities

2. Herd Immunity:

• The younger age groups 18-49 
years make up the largest 
proportion of the population to 
be Vaccinated
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DIFFERENTIATED APPROACH

3. By District:

• Districts that are behind targets will 
be engaged to provide appropriate 
support and strategic focus

• Forum will invite top performing 
districts to share experiences and 
Lessons learnt with colleagues
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26 August 2021

Joe Gqabi DM 2 330 

A Nzo DM 3 376 

Sarah Baartman DM 3 506 

C Hani DM 5 064 

Amathole DM 5 108 

Buffalo City MM 5 474 

O Tambo DM 5 723 

N Mandela Bay MM 8 459 

Province Daily Output 39 040 

Daily Target 42 216 



EXPANSION & ACCELERATION
VACCINATION PROGRAMME

EASTERN CAPE PROVINCE
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ENCOURAGING REGISTRATION

Increasing 
Communication 
via multiple 
channels
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FIND YOUR NEAREST SITE
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MORE POP-UP SITES

Pop up sites with Retailers

• Boxer, Rhino and Spar in OR Tambo 

• A Nzo partnership with Right to Care at 
retailers, SASSA points and community 
halls

• BCM - 23rd /8/2021 to 24/8/2021 a pop-
up site was activated in Amalinda;  23rd

Nicks Food and Super Star in Vincent

• Spar in Qonce, and Boxer in Mdantsane
and Qonce, commencing next week on 
the 3/9/2021

• Boxer stores in Gqeberha , starting on the 
31st/8/2021
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MASS VACCINATION

ACCELERATION THROUGH MASS VACCINATION SITES 3,000-5,000 per Day

BCM and NMB 

Looking forward to expansion of the vaccination programme with the support of the 

Solidarity Fund in both districts:

• Across the Nelson Mandela Metro through Solidarity Fund as well as the partnership 

with the GIZ for mobile vaccination services within the NMM Bay and Sarah Baartman

health districts.

• In BCM support with setting up Cecelia Makhiwane Old Hospital in East London.

• These sites are planned to operate by the 15th/9/2021. Clinical Operators have been 

identified to manage the sites, Aurum for BCM and Khethimpilo.  
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WHERE THE PEOPLE ARE

• Transvaco Train commencing on the 13th September 2021

• Proposed stations for the train (2 weeks per station): East London,Swartkops, 
Mdantsane, Alice, King Williams Town, Idutywa, and Queenstown and Mthatha

• Occupational Health Sites from Industry – Volkswagen; Ford; Continental, Distell and 
Lumotech starts next week in PE. Mercedes Benz in BCM has their own clinic and doing 
outreach to Mdtansane, with  

• Occupational Health Clinics – Nelson Mandela Municipality and one at the University. In 
BCM the Buffalo City Municipality is commencing with a clinic by the 3rd/8/2021. In 
Makanda the Rhodes University Clinic is vaccinating the students

• Outreaches – Spar Depot in PE; Cadburys; Unifrax, Whitfield Fintax, Mendehlson and 
Frost; Taxi Ranks Brister House and Durban Road next week

• Pop Up Site at Industrial Park in Uitenhage targeting men
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TARGETING RURAL AREAS
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Door to Door Vaccination Konke Campaign 

in  deep rural areas

• 1,000 people vaccinated with 

• Over 95% of the persons 60+ years being 

fully vaccinated in this village at Xhora

Mouth. Mbashe LSA

Traditional Leader, Chief Gwebindlala, 

spearheading this campaign in collaboration 

with the Jalamba Traditional Authority and 

supported bnu the NPO, Bulungula Incubator

at Xhora Mouth helping us get to the 

hardest to reach areas of Amathole



CREATING DEMAND

1. Target Groups & Vaccine Hesitancy

1. Debunking Myths 

2. Confirming Safety and Efficacy 

3. Targeting Youth

4. Targeting men – Traditional Councils have been availed 

to attract men in particular

5. Appropriate Role Models 

2. Social Mobilisation and Strategic Marketing

1. Strategic Partnerships that allow us to take messaging 

into community – business

2. NDoH initiative providing free transport to the 

Momentum Vaccination Site in Gqeberha from under 

serviced areas
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TARGETING YOUTH

The Province has got 925 schools with learners 18years and above:
• DOE has availed Vaccination sites that were used by education 

sector employees
• Clustering of schools where there are bigger is planned to be  used as 

temporal vaccination sites 
• Scheduling of learners to fixed sites is being  done to avoid 

congestion
• Districts are  conducting outreach to TVET Colleges and to the 

schools that are, 5-7.5km away from the vaccination site .
• Universities have been activated as Temporal outreach vaccination 

sites
• Weekend sites are activated to  target learners from the Schools and 

TVET colleges including the general population 

• O.R.Tambo: On the 24th/8/2021 to 25/8/2021 an outreach 
programme was conducted to Tsolo Agricultural College; Outreach 
will be conducted to Walter Sisulu University  on the 1st/9/2021 to 
3rd /9/2021
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TARGETING YOUTH
UNICEF TRUCK

Recorded Messages & Music 

• Sarah Baartman

• OR Tambo
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TARGETING MEN

Honourable Premier has a pre-recorded message to encourage men and the 
general population to take up the vaccine and participated in Invuselelo yo Mhlobo
Wenene

• Engaging all radio, and TV media to flight ‘pre-recorded messages, in-between the shows 
to promote vaccination.

• Use people that men can relate to and resonate with and share testimonies from those  
‘stars/influencers’ who have already taken their vaccine jabs. (Political Leaders, Traditional 
Leaders, Artists ). 

• In all Government Departmental meetings where government officials have convened 
meetings with community members, promotion of vaccination programme,  will  be done

• Taxi drivers are predominantly males, are the 

target group for vaccination
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CELEBRATING SUCCESSES
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DRIVE THROUGH SERVICE

Drive through Saturday= 335 +107 in Mall Pop-up vaccinated; Sunday= 643 d; Total = 1,075
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MAXIMIMISED
OPPORTUNITY

▪ Marshals went into the 
Hemmingways Mall to inform and 
encourage shoppers to walk-in 
and get vaccinated

▪ Assisted with registration on-site

▪ Registration and Jab same time
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CONVENIENCE

• “Less than 25 minutes”

• “Friendly,

• Easy and

• Didn’t step out of my car”
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“EASY PEASY”

• Whole family vaccinated

• Convenience of single jab



“Hope for Our 
Beautiful Country”

Rated the Service: 10 out of 10
• Welcoming everyone, making sure that

we are comfortable
• MEC Meth who kept checking on us

Believe and Trust… as we move forward 
Thinking of the future of our children

“THANKS TO ALL INVOLVED FOR 
AN AMAZING EXPERIENCE TODAY”
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THANK YOU
NDOH

STRATEGIC PARTNERS

EC PROVINCIAL GOVERNMENT

COMMUNITY, BUSINESS & 
RELIGIOUS LEADERS

SOCIAL PARTNERS

EC COMMUNITIES
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